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Dimagi Visual ldentity



Dimagi - Parent Brand

Dimagi is a global social enterprise that powers impactful
frontline work through scalable digital solutions and
services. Since 2002, Dimagi has been guided by a vision of
a world where everyone has access to the services they
need to thrive. Dimagi is most well-known as the makers of
CommCare, the most widely-deployed digital platform for
enabling Frontline Workers. Governments and organizations
across all sectors use customized mobile, web and SMS
applications built on CommCare to deliver services at the
frontline. Dimagi is a certified Benefit Corporation with
teams in the United States, India, South Africa, Senegal and
around the world



https://dimagi.com/

Dimagi Logo

~ dima

DIMAGI DEEP PURPLE
HEX #16006D
PMS 3542




Logo Variations

DEEP PURPLE AND REVERSED

You can find the logos here



https://drive.google.com/drive/folders/16ZmOKXZLWjVLdgltptLgxSQ4G4i8LFJd
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Logo Clearspace
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Color Palette

BRAND COLORS

The larger umbrella brand of Dimagi colors can be shared across the
entire family of brands.

MANGO #16006D : DIMAGI DEEP PURPLE
HEX #FC5F36 R
PMS 1645 #8EAI1FF : SKY
#3843DO0 : INDIGO
#FC5F36 : MANGO
#EA44434 : SUNSET

*

DIMAGI

DEEP PURPLE INDIGO SUNSET
HEX #16006D HEX #3843D0 HEX #E44434
PMS 3 PMS 2126 PMS 172

#3843DO0 (0 #FC5F36 : DIMAGI GRADIENT

* . . )
Denotes the narrower palette of Dimagi-specific colors, which
may be used when differentiation is needed between Dimagi

t brand) and our other family of product brands.

& (parer
Keep simplicity in mind. Compose colors for maximum punch — think
e RS ST about more ‘monochromatic + accent’ rather than ‘rainbow!

INDIGO > MANGO

A simple rule is to weight a color palette at roughly an 80/20
split between blues and oranges

percer
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Color Usage

ADA COMPLIANT COLOR COMBINATIONS

Refer to the chart at right for the best color combinations for
meeting ADA type requirements and ensuring decent
contrast and legibility between colors

KEY

AAA Pass (7+): Most accessible / legible
AA Pass (4.5+): Accessible / legible
AAIBE Pass (3+), Accessible with Large Text only

Fail (Don’t use this color combination): Not

accessible / legible

RS #16006D #3843D0 | #E44434 #FEAF31  #FFFFFF
Background .

#16006D

#3843D0
DNP 2.3 ; DNP 2.3
#E44434
1 4. DNP

Text Text Text Text Text

#FFFFFF

an 167 @24 asa 72 WAl 4 WA 3 BN 1s



Type

Work Sans
peface. It is clean, forward-
maximum legibility and simplicity for clear communication
Use Work Sans font with Dimagi Deep Purple Color
#16006D for Title Text, and Fern Blue Color #5FBA7D for Aa Bb Cc Dd Ee Ff Gg HNh Ii Jj Kk LL Mm Nn
copy text
B 0o Pp Qg Rr Ss Tt Uu VW Ww Xx Yy 7z
ended to use the following weights for Work W23456789O}@#$%A&*O,;”
Work Sans Extra Light Work Sans Thin + Thin talic

Normal
ans Semi Bold

v Work Sans Extra Light + Extra Light Italic
Work Sans Light + Light Italic

« Work Sans Normal + Normal Italic
Work Sans Medium + Medium ltalic

' Work Sans Semi Bold + Semi Bold Italic
Work Sans Bold + Bold /talic
Work Sans Extra Bold + Extra Bold Italic
Work Sans Black + Black Italic
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Design Elements

sign elements




Design Elements

SHAPES / CUSTOMIZED SOLUTIONS
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Dimagi Brand at a glance

Logo Brand Colors

dimagi

Dimagi specific colors

Logormark Imagery Typography - Work Sans

ABOUT DIMAGI

At the forefront of digital
frontline solutions

Design Elements - Topography
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CommCare Visual Identity



CommeCare

CommcCare is the digital platform for impactful frontline work everywhere.
The most widely-deployed and evidence-based platform for enabling
Frontline Workers, CommCare empowers organizations to build their own
digital solutions to better deliver services, manage clients, and collect
data. Built from the ground up to support the complexities and
idiosyncrasies of frontline work, CoonmCare can meet nearly every
frontline use case in any setting (including offline) at any scale, from pilot
to nationwide programs.

CommCare's unique value is its proven ability to deliver technology which
is both highly impactful and highly scalable. More than one million
Frontline Workers have used CommCare applications to deliver critical
frontline services across numerous sectors, including health, agriculture,
social services, and more. CommCare is backed by the strongest evidence
base of any digital platform for Frontline Workers, proving CommCare’s
positive impact on organizational performance, frontline workers
behaviors, and most importantly, client outcomes.

Designed to support teams of every size and level of digital maturity,
CommcCare’s technology grows with an organization's needs. Users can
rapidly launch production ready no-code applications in minutes, with
confidence that their tools can be integrated into complex, at-scale
ecosystems. Dimagi's expert team delivers CommCare on an open
source, professionally managed foundation which is best in its class for
sustainability, support, and top-tier security that meets rigorous standards
including GDPR, HIPAA, and SOC-2.


https://dimagi.com/commcare/

CommCare Logo

The CommcCare brand carries its own unique logo and
mark. When necessary, Dimagi may be locked up in the
same color under the CommCare logo. The “by dimagi”

lockup is plaintext and is not to be confused with the

Dimagi logo. This is to ensure focus on the CormmCare logo O I ' l I ' I G re
and avoid distortion while scaling down.

Only use logo artwork as provided.

The cornflower blue variation of our logo is considered the
primary logo.

X Do not alter type in any way

X Do not modify colors or lock-up
X Do not stretch, squeeze or alter the logo O I l I I l I O re

In general, use the CommmCare logo without “by dimagi” any by dlmqql
time the Dimagi logo appears nearby (same page, same
brochure, etc).

Use the logo with “by dimagi” when the CommmCare logo will
stand alone from the Dimagi parent brand.



CommCare Logo

LOGO VARIATIO

NS
ite g

We have a white (reversed) variation of our logo for use on
dark backgrounds.

@ CommCare

While it is not the first choice for our brand, there are always
times that necessitate a black logo.

You can find the logos here.

@ CommCare


https://drive.google.com/drive/folders/16ZmOKXZLWjVLdgltptLgxSQ4G4i8LFJd

CommCare Logo

CLEAR SPACE !
To ensure legibility, use the safe space guidelines shown ’ ( : ( :

above. Use the “pinwheel” to measure the distance that i O I ' l I l I O re
objects should maintain from the logo ! ) } '
When using the Dimagi lockup version of our CornmCare

logo, the same principles apply, using the “pinwheel” to
maintain space around the entire mark.

@ CommCare

by dimagi



CommcCare Logomark

THE COMMCARE PINWHEEL

opriate

Available for use in black and white

Only use ) artwork as provided.




CommcCare Color

CommCare has its own unique brand color. It is intended to set
CommCare apart in our portfolio, while aligning with our overall

brand.
COMMCARE

CORNFLOWER BLUE
HEX #5D70D2
PMS 2125
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SureAdnere Visual Identity



SureAdhere

SureAdhere, Dimagi's patient support and engagement
platform, empowers healthcare providers to deliver high-
quality treatment support and quickly follow up with
patients who need assistance. Patients use a mobile app to
record and upload daily medication adherence videos,
while providers access a HIPAA and GDPR-compliant web
application to review these videos, document dosing
histories, monitor treatment progress and follow up.
Leveraging Video Directly Observed Therapy (VDOT),
SureAdhere enhances patient engagement and improves
treatrment outcomes. This evidence-based platform
streamlines remote care, ensuring medication adherence
and supporting data-driven decision-making for public
health and clinical settings, especially for patients with
complex medication regimens.


https://dimagi.com/sureadhere/

Logos

sureAdhere

_ bydimagi

sureAdhere -
- .9 SA

sureAdhere BT (o[t 8s
sureAdhere sureAdhere

by dimagi by dimagi




lcons and Color Palette

Black White
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Typography

The two typefaces in our new system are classic, humanistic and modern. They
can be used in combination for a complete stylized system with Manrope being
the primary font. Both fonts can be downloaded for free from Google Fonts at
the links below.

EB Garamond is a classic, humanist
typeface that has been recreated
from the original Garamond that
dates back to the mid-16th century.

Download from Google Fonts at https://fonts google. com/specimen/EB+Garamond

Manrope is a modern and simplified
sans-serif typeface with clean lines
and a focus on legibility.

Download from Google Fonts at https:/fonts.google.com/specimen/Manrope

EB Garamond, Regular
(example size: 72 pt font size, Auto leading)
Use this style for headlines and large callouts.

Manrope, Regular (example size: 36 pt font size, 54 pt leading)

Use this style for supporting subheadlines.

MANROPE, EXTRABOLD, ALL CAPS, TRACKING: 100 (EXAMPLE SIZE: 21 PT FONT SIZE, 36 PT LEADING)
USE THIS STYLE FOR SUBJECT HEADERS. THIS CAN BE USED ABOVE HEADLINES TO GIVE CONTEXT.

Manrope, Regular
(example size: 48 pt font size, 72 pt leading)

Use this style for secondary headlines and callouts.

SUBJECT HEADER
+  Manrope, Regular
+  (example size: 21 pt font size, 318 1

pt leading) Manrope, Regular (example size: 24 pt

font size, 36 pt leading)
Use this style for large bodies of copy.

Use this style for bullet points
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Open Chat Studio Visual Identity



Open Chat Studio



https://sites.dimagi.com/open-chat-studio

Open Chat Studio Logo

Open
Chat
Studio

by dimagi

Open
Chat
Studio



Logo Spacing

Open
Chat
Studio

by dimagi

You can find the logos here



https://drive.google.com/drive/folders/16ZmOKXZLWjVLdgltptLgxSQ4G4i8LFJd

Open Chat Studio Logomark




Open Chat Studio Logo Color

DIMAGI BLUE
HEX 16006D
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Connect Visual Identity



Connect by Dimagi




Connect Logo

The Connect logo features two elegant yet bold strokes

rising upwards, symbolizing progress and connection. For ,
most purposes, the Connect by Dimagi logo should suffice

tis highly recommended to take permission before using

the Connect logo (without the by Dimagi lockup). The “by

dimagi” lockup is plaintext and is not to be confused with
the Dimagi logo

X Do not alter type in any way
X Do not modify colors or lock-up

X Do not stretch, squeeze or alter the logo (
n general, use the Connect logo without “by dimagi” any O I l I | e C

time the Dimagi logo appears nearby (same page, same
by dimagi

brochure, etc)

Use the logo with “by dimagi” when the Connect logo will
stand alone from the Dimagi parent brand.



Logo Spacing

CLEAR SPACE

To ensure legibility, use the safe space guidelines shown
above. Use the logomark to measure the distance that
objects should maintain from the logo.

When using the by Dimagi lockup version of our Connect
logo, the same principles apply, using the logomark to

maintain space around the entire mark.

You can find the logos here.

e ko

N——.. | IN———


https://drive.google.com/drive/folders/16ZmOKXZLWjVLdgltptLgxSQ4G4i8LFJd

Connect Logomark

aspirations for better opportunities, reflecting promise and

collaboration.




Connect Logo Color

Connect Logo uses the Indigo Color for Product Branding

DIMAGI INDIGO
HEX 3843D0




Licenses and Ownership

Typography

Work Sans is a open font licence with Google Fonts.

Photography

The photography provided in this guide is for guidance only. Some are
sourced from the Dimagi website, the remaining images are not owned
by Dimagi or Assembly. It is shown as an illustrative example and
images will need to be purchased for coommercial use.

Iconography + Design Elements

The icons in this brand book have been updated/ modified based on an
icon system provided by Dimagi. The new design elements (shapes +
topography) were created and/or adapted for Dimagi.
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